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Job Opportunity                                        

At Clarion our people are at the absolute heart of what we do.  We’re proud that our core values of PASSION, CARE, IMAGINATION and TRUST define the way we carry out our work across all of our exhibitions and conferences.
If you share our values and want to be a part of a successful, dynamic and creative global business then we want to hear from you. Please email applications to clarion.recruitment@clarionevents.com
	Role: Marketing Manager 
	Vacancy: Permanent 


	Location:  
Asia
	Salary: Competitive


	Clarion Events is a leading international organizer of conferences and exhibitions, serving 12 different market sectors.  In 2008 alone, over 600,000 carefully targeted people visited our 100 exhibitions, conferences and seated events across Britain, Europe, North and South America, Africa, Middle East and Asia.   Clarion Events has global offices across the US, Europe, Africa, South America and now Asia. 

This amazing opportunity is to work within Clarion’s energy portfolio in Asia:  The Energy Exchange and Synergy.  We have already been running events successfully in the region since 2000 and are looking for an experienced marketing manager to join our Asian headquarters based in Singapore.

The Energy Exchange specialises in high level upstream & downstream  oil & gas conferences.  Synergy is dedicated to develop and organise high quality international conferences & exhibitions for and in co-operation with the utility and energy supplying industry. 
The Opportunity

This is your opportunity to join an internationally renowned commercial conference company and be a vital part of its launch team in Asia.  You will be in charge of our entire energy portfolio in Asia which is made up of Synergy & The Energy Exchange conferences and exhibitions.  With a strong portfolio of events already in place, your goal is to make sure we have the right delegates attending.

This is an excellent opportunity to join a commercial conference company that is actively investing and growing in Asia.  We only specialise in one industry sector unlike other conference companies.  This enables us to truly focus on the quality and depth of our research delivering best in class conferences to our target audience.    We are looking for a dynamic and driven marketing manager to help build and drive our strategy across the Asia region.


	Key Responsibilities 

· Develop marketing strategy for the region in conjunction with the event director

· Develop marketing communications campaigns for a portfolio of 10 energy & utilities events.

· Oversee the organisation of promotional activities, ensuring they are carried out efficiently and within agreed budgets

· Coordinate all marketing plans and activities with other staff to ensure that the plans are delivered effectively

· Manage and monitor fulfilment of DM campaigns.

· Manage, monitor, maintain and regularly review relationships with key suppliers to ensure highest levels of service are continuously delivered

· Develop and report on database strategy

· Develop and maintain systems and processes which enable the team to carry out and report on its activities efficiently and effectively

· Provide Marketing Management with on-going and post campaign effectiveness reports and recommend on-going improvements

· Remain up-to-date with latest communications tools and continuously assess their deployment to improve marketing effectiveness

· Promote a culture of testing and change to continuously drive improvement

· Manage and monitor budgets, provide accurate forecasts and feed into the budget setting process 



	Knowledge, Skills, Attitude and Behaviour

Skills

A proven track record of creating successful customer facing campaigns

Proven use and understanding of complex databases and segmentation techniques

Proven understanding of tracking and response reporting

Excellent project management, planning and organisational skills

Excellent interpersonal and communications skills

Good copywriting skills

Excellent financial management skills

Excellent negotiation skills

Excellent people management skills

Literate and numerate

Competencies

· Research and analysis

· Strategy and Planning

· Brand creation and management

· Measures Effectiveness

· Leadership 










