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The Baby Show Signs Prima Baby as Title Sponsor 

The Baby Shows, the UK’s largest events dedicated to pregnancy and birth has entered into a formidable partnership with Prima Baby, the UK’s fastest growing pregnancy and baby magazine, in a three year title sponsorship deal. 

Organised by Clarion Events, The Baby Shows are the largest live marketing channel to new parents and parents to be and have experienced substantial growth since conception and launch at London’s Olympia in 2002 i. Published by The National Magazine Company ii, Prima Baby, positioned as a vital guide to pregnancy, birth, baby and toddler has become the only magazine in the sector to also experience consistent growth. 

The new deal presents invaluable opportunities for both industry leaders, The Baby Show will offer Prima Baby title branding across all Shows and promotions in addition to their existing sponsorship of the live entertainment stage which began at The ExCeL Show in 2007. Prima Baby will receive an increased brand presence and contribute content to The Shows, allowing them to engage consumers with a live experience.

Matt Salmon, Publishing Director of the Women's Lifestyle Group, Natmags said;

“Over the last two years The Baby Show has proven to be a unique and compelling vehicle for communicating with this notoriously hard to reach consumer. The Show's brand values are well matched to both our Magazine and Website and provide an ideal environment where we can interact with our readers face to face. Our enhanced involvement will allow us to sample more magazines, sell additional subscriptions and drive on-line traffic to Babyexpert.com.”

The deal also creates unbeatable leverage for products and services within the sector. 

Matt Salmon continues; 

“The Baby Shows will benefit from year round media support via advertising, promotion and editorial routes to market within Prima Baby and sister Natmag publications both in print and online including Prima Baby’s on-line home BabyExpert, which will also lend its support.”  

Nicole Muller, Show Director comments; 

 “Having worked closely with Prima Baby as a feature sponsor for the past two years we are thrilled that this winning partnership is moving forward to the title level. Natmags media coverage will deliver an unrivalled reach within our target market which is integral to the growth of The Shows. As the market leading live event for new and expectant parents together with Britain’s fastest-growing pregnancy and baby magazine, we will build upon our unbeatable platform for the industry to reach this continually new audience.” 

-ENDS-

Note to editors:

The Baby Show next date & venue:

27th Feb – 1st March 2009 ExCeL, London 

i)              The Baby Show offers unbeatable shopping, authoritative information and advice and entertainment, making it an essential part of having a baby for expectant and new parents.  In 2008, The Baby Show the total audience exceeded 88,000.

ii)             Prima Baby currently has a circulation of 51,766 (ABC Jan-Jun 08) and readership of 135,000 (NRS Jul 07- Jun 08)
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